
DEFAULT TO "NO"
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COMMUNICATIONS
STARTS WITH FOCUS
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KWYs
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KWYs
KWYDIS
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KNOW
WHAT
YOUR
DATA

IS
SAYING
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https://giphy.com/embed/1BfRsEe4nAXKzO69ks
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https://giphy.com/embed/1BfRsEe4nAXKzO69ks


KWYs
KWYDIS
KWYANTH
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KNOW
WHAT
YOUR

AUDIENCE
NEEDS

TO
HEAR
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https://www.youtube.com/embed/LvA-Juxizd8?enablejsapi=1
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https://www.youtube.com/embed/LvA-Juxizd8?enablejsapi=1


KWYs
KWYDIS 
KWYANTH 
KWYRWTS
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KNOW
WHAT
YOU

REALLY
WANT

TO
SAY

2 .  9



BECAUSE
If you don't know what you're trying to say...
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https://giphy.com/embed/kaq6GnxDlJaBq
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https://giphy.com/embed/kaq6GnxDlJaBq


DESIGN/VIZ 
IS ALL ABOUT
INFORMATION

HIERARCHY
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PLACEMENT + SIZE + COLOR + TYPOGRAPHY
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PRE-ATTENTIVE
PROCESSING

BUT MOST ESPECIALLY...
IT'S REALLY REALLY REALLY...

ALL ABOUT
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DO LESS
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“  I would have written a shorter letter, 
but I didn't have the time.

– Blaise Pascal
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REMOVE UNNECESSARY ELEMENTS
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REMOVE UNNECESSARY ELEMENTS
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MAKE IT READABLE
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REMOVE UNNECESSARY ELEMENTS
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SIMPLIFY/REDUCE DISTRACTIONS
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REMOVE UNNECESSARY ELEMENTS
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FOCUS THE EYE ON WHAT MATTERS
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SIMPLIFY/REDUCE DISTRACTIONS
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FOCUS THE EYE ON WHAT MATTERS
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FOCUS THE EYE ON WHAT MATTERS
INTENTIONAL AND SPARE USE OF COLOR
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STRATEGIC LABELING/ANNOTATIONS
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STRATEGIC LABELING/ANNOTATIONS
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REMOVE UNNECESSARY ELEMENTS
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error rate

target error rate
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INLINE LABELING

error rate

target error rate
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DO LESS

STRATEGIC LABELING/ANNOTATIONS

INTENTIONAL AND SPARE USE OF COLOR

FOCUS THE EYE ON WHAT MATTERS

SIMPLIFY/REDUCE DISTRACTIONS

REMOVE UNNECESSARY ELEMENTS

MAKE IT READABLE

THOUGHTFUL ALIGNMENT

INLINE LABELING

MINIMIZE AXIS LABEL CONTRAST
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DO LESS

STRATEGIC LABELING/ANNOTATIONS

INTENTIONAL AND SPARE USE OF COLOR

FOCUS THE EYE ON WHAT MATTERS

SIMPLIFY/REDUCE DISTRACTIONS

REMOVE UNNECESSARY ELEMENTS

MAKE IT READABLE

THOUGHTFUL ALIGNMENT

INLINE LABELING

MINIMIZE AXIS LABEL CONTRAST
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BUT...!!!
MORE DATA
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AN EXAMPLE
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http://visualcapitalist.com/all-the-biomass-of-earth-in-one-graphic/


QUESTIONS?
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https://www.linkedin.com/in/billshander/
https://twitter.com/billshander

